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Abstract: 
Corporate Social Responsibility (CSR) aims to promote environmental conservation and societal well-being, exceeding 

legal requirements. It is a way for companies to balance economic, environmental, and social impacts, meeting 

stakeholders' expectations. The hospitality industry is under scrutiny for its ecological and social impact, contributing to 

carbon emissions, and being a major source of global waste. The rise of short-stay rentals also impacts local housing 
affordability. Moreover, the industry faces scrutiny regarding employee working conditions, including low wages and 

discrimination. Despite the significance of CSR for the hospitality industry a comprehensive account of its dimensions 

and impact on organisational outcomes and areas for future research is still missing. This study aims to conduct a 

comprehensive review of CSR literature in hospitality employing a semi-systematic approach. Findings reveal that the 

dimensions of CSR in the hospitality industry are diverse and interconnected, encompassing environmental stewardship, 

social engagement, economic prosperity, ethical conduct. Future research in the field should focus on addressing 

conceptualisation issues and strengthening the theoretical foundations of the research. In addition, emphasis should be 

placed on developing an encompassing framework that establishments in the sector can adopt to effectively enhance 

their sustainability profiles and create a positive impact.  
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Introduction  
Corporate Social Responsibility (CSR) is a concept that has been around for many years. It refers to business activities 

aiming at conserving the natural environment and promoting societal well-being, above and beyond the requirements of 

the law (McWilliams and Siegel, 2001). According to the United Nations Development Organization (2023) CSR is a 

way for companies to balance their economic, environmental and social impact – an approach toward CSR and 

sustainability also knows as the triple bottom line approach (Alhadi, 2015) – ensuring that they address the expectations 

of all stakeholders (Freeman, 2023). CSR has emerged as a central concept in the global business landscape, reflecting a 

paradigm shift toward more sustainable and ethical business practices. Climate change, natural disasters, pressing social 

issues, as well as increasing attention of various stakeholders, such as consumers, investors, local communities, on 

social and environmental issues, has brought CSR at the centre of attention, increasing the importance of adopting a 

strategic approach toward CSR.  

The hospitality industry receives strong criticism about its ecological and social profile. According to Sustainable 

Travel (2024), “[t]ourism is responsible for roughly 8% of the world’s carbon emissions”. Of those emissions, 10% is 

contributed by food and beverages, 8% by agriculture (for the supply of food and beverages), 8% by services, and 6% 

by lodging. In other words, the contribution of the hospitality industry to carbon emission is quite significant. In  

addition, the hospitality industry is one of the largest contributors to global food waste (Tidy Planet Waste, 2021). For 
example, according to the Sustainable Hospitality Alliance (2021) evidence suggests that about 18% of all food waste 

generated in the UK every year is a contribution of the hospitality and food service industry. In addition, increasing 

demand for short-stay rentals increases housing prices, negatively impacting the availability and affordability of 

properties for local residents (Barker, 2020; Dhir, 2020; Mikulic, et al., 2021). Moreover, the hospitality industry 

receives strong criticism about the working conditions of employees, involving low wages, long hours, work instability, 

discrimination, among other challenges (Ariza-Montes, 2019).  

For all these reasons, it is essential to understand the importance of CSR initiatives adopted by businesses in the 

hospitality industry. CSR engagement by businesses in the hospitality industry is especially important for the industry to 

be able to improve its sustainability profile, but also for the industry’s continued prosperity. The topic of CSR in the 

hospitality industry has received a lot of attention by scholars. Despite the extensive research in the area, a 

comprehensive account of research on CSR in the hospitality industry, capturing CSR dimensions, impact on 

organisational outcomes and areas for future research is still missing. The aim of this paper is to review existing 

literature on CSR in the hospitality industry to develop a comprehensive understanding of the dimensions of CSR in the 

industry, of the relationship between CSR and business outcomes, and to identify areas for future research. The 

contribution of this study is that the literature spans over a longer period of time compared to earlier studies, from 1990 

to 2021. In addition, the search terms used for this study are broader than those used in earlier studies, making this 

examination more succinct. 

Methodology  
Our research uses a semi-systematic literature review approach. The purpose of a semi-systematic literature review is to 

provide an “overview [of the] research area and [to] track development [on the topic] over time” (Snyder, 2019, p. 334). 

The contribution of a semi-systematic literature review may be to identify themes in the literature, to provide a 

historical overview on the topic, to propose a research agenda for future research or to develop a theoretical model 

(Snyder, 2019, p. 334). Our semi-systematic literature review aims at identifying themes in the literature and at 

proposing a research agenda for future research. Our research aims to expand the search terms used in previous 

research, in order to conduct a comprehensive review of the literature on the topic.  

The publications included in the semi-systematic literature review were selected based on the following criteria. For the 

selection of the publications, we use the 2022 Australian Business Deans Council (ABDC) Degree of Publication 

Excellence Ranking, and we selected journals with A*, A, and B ranking. Our semi-systematic literature review 

covered publications between 1990 and 2021. To determine the relevance of the publications, initially we reviewed the 

publication title, followed by a review of the abstract, and finally of the full manuscript. Following this selection 

process, we identified 112 papers that were used for the semi-structured review. The search terms that we used for the 

identification of the publications encompassed terms such as “corporate social responsibility”, “CSR”, corporate social 

obligation”, “corporate social performance”, “ecological responsibility”, “green practices”, “corporate societal ranking”, 

“corporate citizenship”, “corporate accountability”, “corporate philanthropy”, “ecological concerns”, “CSR 
motivation”, “triple bottom line”, as well as phrases related to the sector, such as “multiculturalism”, “human dignity”, 

“staff member relations”, and “healing”.  

We employed a qualitative approach for the analysis of the publications, using thematic analysis, and a narrative 

presentation of the findings.  

Results 
Dimensions of CSR in the hospitality industry 

The semi-systematic literature review confirmed that the dimensions of CSR in the hospitality industry are diverse and 

interconnected, encompassing environmental stewardship, social engagement, economic prosperity, ethical conduct, 

and sound governance. 

Environmental responsibility: One of the key dimensions of CSR in the hospitality industry that the semi-systematic 

literature review identified is environmental responsibility. This entails minimizing the ecological footprint of 

operations through initiatives such as energy conservation, waste reduction, and water management. The literature 



 

review revealed that hotels, resorts, restaurants, entertainment businesses and hospitality establishments increasingly 

adopt sustainable practices, including use of renewable energy sources, such as solar power collectors (Mahachi, et al., 

2015; Chan, 2013), implementation of recycling programmes and waste reduction measures (Cummings, 1992; Singh, 

et al., 2014; Han et. al., 2018), and pro-ecological initiatives (Bohdanovicz, 2006). For instance, hospitality 

establishments invest in energy-efficient lighting, water saving technologies and practices (Chan, et al., 2009; Gatt & 

Schranx, 2015; Barberán et al., 2013; Han et. al., 2018), and eco-friendly building materials to mitigate their 

environmental impact. In addition, many hospitality establishments adopt more systematic approaches toward 

preserving the environment, through the adoption of Environmental Management Systems (EMS) (Chan, 2008; Meade 

& Pringle, 2001; Enz & Siguaw, 1999), which are systematic frameworks “for integrating environmental management 

into an organization’s activities, products and services.” (Meade & Pringle, 2001). 

Social and ethical responsibility: Social responsibility encompasses various initiatives aimed at positively impacting 

communities and stakeholders. Ethical responsibility underscores the importance of conducting business with integrity 

and upholding ethical standards in all operations. In the hospitality industry, this dimension involves promoting 

diversity and inclusion, ensuring fair treatment and well-being of employees, and offering customers high quality 

services. Studies have examined employee well-being measures (Hayat & Afshari, 2021), fair payment and professional 

development opportunities (Hayat & Afshari, 2021; McGinley, et al., 2017), diversity management (Singal, 2014), and 

misconduct and fair treatment (Li et al., 2016). The dimension of service quality has drawn a lot of attention, especially 
in relation to foodservice establishments. Studies have focused on various issues such as nutritional content and 

labelling (Xu, 2014; Josiam & Foster, 2009; Lee e al., 2014; Fakih et al., 2016), regional and ecological product use 

(Motta & Sharma, 2016; Lu & Gursoy, 2017; Campbell et al., 2014), and food quality (Motta & Sharma, 2016; Lu & 

Gursoy, 2017; Lee et al., 2014; Fikah et al., 2016), as well as diseases caused by food consumption (Swanger & 

Rutherford, 2004). Moreover, several studies have explored CSR taking the form of philanthropic activities, such as 

contributing to local charities, sponsoring community events, and providing support to disadvantaged groups 

(Henderson, 2007; Singal, 2015; Kim and Pennington-Gray, 2017; Chen and Lin, 2015; Chen et al., 2017; Giebelhausen 

et al., 2017). 

Economic responsibility: Economic responsibility pertains to the financial integrity and sustainability of businesses, as 

well as their contribution to economic development at both local and global levels. In the hospitality industry, economic 

responsibility involves generating positive economic impacts for the communities in which businesses operate. This is 

the dimension least studied in the literature. Xu and Gursoy (2015) investigate job creation, support for local businesses 

and suppliers and investment in infrastructure and development).  

The relationship between CSR and organisational outcomes in the hospitality industry 

Several factors influence the adoption of CSR practices by hospitality companies, including profitability intentions, 

corporate identity, moral obligations, community and government tensions, and employee relations (Butler, 2008; Han 

et al., 2009; Kasim, 2007; Mair & Jago, 2010; Tzschentke, et al., 2008). The relationship between CSR efforts and 
financial performance in the hospitality industry has been studied extensively, and the literature reveals mixed findings 

about whether CSR contributes of not to financial performance. In addition, the literature provides mixed findings as to 

whether CSR contributes to other organisational outcomes, such as customer loyalty and satisfaction, brand recognition, 

stakeholder engagement, among others. Research indicates a positive relationship between CSR and financial metrics 

such as Return on Assets (ROA) and equity (Rodriguez & Cruz, 2007; Lee & Park, 2009), earnings (Nicolau, 2008; Lee 

& Park, 2009), revenue (Xu & Gursoy, 2015; McGehee et al., 2009; Huimin & Ryan, 2011) company value and return 

on investment (Lee & Park, 2009; Lee & Heo, 2009), and financial performance (Henderson, 2007; Bagur-Femenias, et 

al., 2015; González-Rodrguez et al., 2019; Chen & Lin; 2015; Singh et al., 2014) of hospitality establishments. Also, 

certain CSR initiatives have been found to help hospitality establishments achieve cost savings (Singh et al., 2014; 

Barberán et al., 2013).  

In addition, research indicates a positive indirect impact of CSR on economic outcomes of hospitality establishments, 

through variables such as customer loyalty, satisfaction and trust (Xu & Gursoy, 2015; 2013; Palacios-Florencio et al., 

2018; Bigerna & Micheli, 2019 & Gao and Mattila, 2014; Han et. al., 2018; Martínez & del Bosque, 2013; García de 

Leaniz & Rodrguez Del Bosque, 2015; Siu et al., 2014; Jauhari et al., 2007), and willingness to pay a premium for 

environmentally conscious hospitality establishments (Ham & Han (2013; Palacios-Florencio et al., 2018; Bigerna & 

Micheli, 2019 & Gao and Mattila, 2014). Moreover, CSR has been found to increase product differentiation, brand 

recognition and brand awareness of hospitality establishments (Garay & Font, 2012; Ettinger et al., 2018; Koh, et al., 
2009; Butler, 2008; Han et al., 2009; Kirk, 1995; Mair & Jago, 2010; Chan, 2013; Cuthbert and Nickson, 1999; Brazyt 

et al., 2017; Lee et al., 2016a; Gao et al., 2016; Kim, et al., 2017a)). Furthermore, promoting CSR activities targeted 

toward employees have been found to reduce turnover, increase job satisfaction, boost morale, and attract excellent 

applicants (Bohdanowicz & Zientara, 2008; Huimin & Ryan, 2011; Shaw & Thomas, 2006; Lee et al., 2012; Fu et al., 

2014, Kim et al., 2017b; Raub & Blunschi, 2014; Park & Levy, 2014; Wong & Gao, 2014; Lee et al., 2013a, Lee et al., 

2013b). Moreover, CSR has been found to contribute to the legitimacy of hospitality establishments giving them a 

social license to operate and reducing government oversight through improving community relations and the 

community’s standards of living (Kasim, 2007; McGehee et al., 2009; Kirk, 1998; Sheldon & Park, 2011; Bohdanowicz 

& Zientara, 2008).  

However, other studies reveal less conclusive or mixed evidence regarding the relationship between CSR and financial 

performance and company value (Han et al., 2009; Mair & Jago, 2010; Lee & Park, 2009; Kang, et al., 2010; Inoue & 

Lee, 2011; Park & Lee, 2009; Lee et al., 2018a; Lee et al., 2018b; Koh, et al., 2009), as well as a negative relationship 



 

between CSR and financial performance (Kim, et al., 2016; Lee et al., 2013a; Moneva et al., 2020; Kang, et al., 2010) 

and CSR and investor interests (Kim, et al., 2019).  

Conclusions 
This paper uses a semi-systematic literature review to develop a comprehensive understanding of the dimensions of 

CSR in the hospitality industry, to capture the relationship between CSR and business outcomes, and to identify areas 

for future research. The contribution of this study is that the literature spans over a longer period of time compared to 

earlier studies, from 1990 to 2021. In addition, the search terms used for this study are broader than those used in earlier 

studies, making this examination more succinct. The investigation finds that the implementation of CSR practices by 

businesses in the hospitality industry is influenced by an array of factors, including considerations for profitability, 

corporate identity, ethical commitments of leadership, community and governmental interactions, and relationships with 

employees. While the field of CSR within the hospitality industry is still in its developmental stages, the research 

uncovers emerging data that tentatively supports a positive relationship between CSR and corporate success.  

Nevertheless, the study identifies the need for further conceptual refinement and advancement within this field, given 

that scholars in the domain sometimes lack a robust theoretical foundation. The hospitality industry's particular setting 

presents several opportunities for theoretical modelling. Concerning methodological approaches, questionnaire research 

appears to be the preferred methodology for the investigation of CSR in the hospitality industry, albeit restrictions such 

as limited survey participants, constrained coverage of territories, and lack of longitudinal data impairing the validity 
and ability to generalize the results. The investigation recognizes certain drawbacks notwithstanding its benefits as a 

thorough assessment for CSR in the hospitality industry. The overview is mostly limited to studies that have been 

released to top CSR hospitality publications, which might leave out important information from additional publications. 

Deficiencies in existing research and potential research paths 

Notwithstanding the growing focus on CSR within the hospitality sector, the study acknowledges the need for further 

conceptual refinement within this field. This recognition stems from the observation that research in the domain 

sometimes lacks a robust theoretical foundation. The hospitality industry’s unique setting, involving a variety of 

shareholder structures, regional scenarios, and organisational and national surroundings, presents numerous 

opportunities for theoretical development and evaluation.  

Moreover, it is crucial to recognise that various studies have their own limitations and errors that directly impact the 

findings of these studies. For example, studies suffer from missing data, a lack of consideration for external variables, a 

focus on specific territories and geographies, among other factors. Furthermore, the choice of methodology, methods 

and data sources often impacts the outcomes of the studies. For example, survey questionnaire research is often the 

preferred method of research in the field, posing restrictions due to limited numbers of participants, constrained 

geographical coverage, and lack of longitudinal information impairing the validity and generalisability of the results.  

Recent changes in the sector, such as technological advancements, like robotics cleaning or computerises concierge, 

have repercussions for employees in the industry. These advancements may also impact on customer happiness and 
satisfaction. Moreover, market disruptions, exemplified by platforms such as Tripadvisor and the rise of house sharing, 

present challenges related to customer confidentiality and security. Remarkably there has been relatively little research 

on these emerging issues, leaving plenty of room for further investigation and theory development.  

Different sectors within the hospitality industry concentrate differing efforts on varying elements of CSR, producing 

different outcomes and impacts on the industry and stakeholders. For example, the air transport sector places a lot of 

emphasis on reducing emissions, while lodging and foodservice establishments prioritise food quality and waste 

management. Cruise companies emphasise on protecting fragile habitats, and gambling establishments promote ethical 

gambling. As a result, it is very important to focus research on CSR activities and engagement that is relevant to each 

sector within the industry.  However, this sector specific focus makes it very difficult to develop a comprehensive 

framework to understand and measure the impact of SCR engagement in the industry. It is very important to find ways 

to integrate the findings from diverse studies to develop an encompassing framework that establishments in the sector 

can adopt to effectively enhance their sustainability profiles and create a positive impact. In addition, the literature 

reveals that some sectors and issues remain under-researched. For example, there is limited research on the dimensions, 

impact and challenges of CSR activities of amusement parks. Similarly, there is limited research regarding the 

contribution of CSR engagement of hospitality establishments on the economic development of local communities, in 

the form of generating positive economic impacts, local supply chains, job opportunities, skills development 

opportunities and so on.  
Addressing these gaps in existing research and developing a comprehensive framework for CSR engagement can lead 

to more sustainable practices within the industry, benefiting both businesses and stakeholders.  
 

References:  
 

Alhadi, H. (2015). Triple bottom line and sustainability: A literature review. Business and Management Studies, 1(2), 6-

10.  

Ariza-Montes, A., Hernandez-Perlines, F., Han, H. & Law, R. (2019). Human dimension of the hospitality industry: 

Working conditions and psychological well-being among European servers. Journal of Hospitality and Tourism 

management, 41, 138-147. https://doi.org/10.1016/j.jhtm.2019.10.013  

Bagur-Femenias, L., Martí, J. & Rocafort, A. (2015) Impact of sustainable management policies on tourism companies’ 

performance: The case of the metropolitan region of Madrid. Current issues in Tourism, 18(4), pp. 376-390.   



 

Baloglu, S. & Jones, T. (2015) Energy efficiency initiatives at upscale and luxury US lodging properties: Utilization, 

awareness, and concerns. Cornell Hospitality Quarterly, 56(3), pp. 237-247.  

Barberán, R., Egea, P., Gracia-de-Rentería, P. & Salvador, M. (2013) Evaluation of water- saving measures in hotels: A 

Spanish case study. International Journal of Hospitality Management, 34, pp.181-191. 

Barker, G. (2020). The airbnb effect on housing and rent. https://www.forbes.com/sites/garybarker/2020/02/21/the-

airbnb-effect-on-housing-and-rent/. 

Berezan, O., Raab, C., Yoo, M. & Love, C. (2013) Sustainable hotel practices and nationality: The impact on guest 

satisfaction and guest intention to return. International Journal of Hospitality Management, 34, pp.227-233.  

Berezan, O., Millar, M. & Raab, C. (2014) Sustainable hotel practices and guest satisfaction levels. International 

Journal of Hospitality and Tourism Administration, 15(1), pp.1-18. 

Bigerna, S. & Micheli, S. (2019) Willingness to pay for electric boats in a protected area in Italy: a sustainable tourism 

perspective. Journal of Cleaner Production, 224, pp.603-613. 

Bohdanowicz, P. (2006) Environmental awareness and initiatives in the Swedish and Polish hotel industries-survey 

results. International Journal of Hospitality Management, 25(4), pp.662–682. 

Bohdanowicz, P. & Zientara, P. (2008) Corporate social responsibility in hospitality: Issues and implications. A case 

study of Scandic. Scandinavian Journal of Hospitality and Tourism, 8(4), pp.271–293. 

Brazytė, K., Weber, F. & Schaffner, D. (2017) Sustainability management of hotels: How do customers respond in 
online reviews? Journal of Quality Assurance in Hospitality and Tourism, 18(3), pp.282-307. 

Butler, J. (2008) The compelling ‘hard case’ for ‘green’ hotel development. Cornell Hospitality Quarterly, 49(3), 

pp.234–244. 

Campbell, J., Di Pietro, R. B. & Remar, D. (2014) Local foods in a university setting: Price consciousness, product 

involvement, price/quality inference, and consumers' willingness-to-pay. International Journal of Hospitality 

Management, 42, pp.39-49. 

Cha, M. K., Yi, Y. & Bagozzi, R. P. (2016) Effects of customer participation in Corporate Social Responsibility (CSR) 

programs on the CSR-brand fit and brand loyalty. Cornell Hospitality Quarterly, 57(3), pp.235-249. 

Chan, C. W. E. (2013) Gap analysis of green hotel marketing. International Journal of Contemporary Hospitality 

Management, 25(7), pp.1017-1048. 

Chan, E. S. (2008) Barriers to EMS in the hotel industry. International Journal of Hospitality Management, 27(2), 

pp.187-196. 

Chan, W., Wong, K. & Lo, J. (2009) Hong Kong hotels’ sewage: Environmental cost and saving technique. Journal of 

Hospitality and Tourism Research, 33(3), pp.329-346. 

Chen, M. H., Lin, C. P., Tian, L. & Yang, Y. (2017) A theoretical link between corporate giving and hospitality firm 

performance. International Journal of Hospitality Management, 66, pp.130-134.  

Chen, M.-H. & Lin, C.-P. (2015) The impact of corporate charitable giving on hospitality firm performance: Doing well 
by doing good? International Journal of Hospitality Management, 47, pp.25-34.  

Choi, G., Parsa, H. G., Sigala, M. & Putrevu, S. (2009) Consumers’ environmental concerns and behaviors in the 

lodging industry: A comparison between Greece and the United States. Journal of Quality Assurance in Hospitality and 

Tourism, 10(2), pp.93-112. 

Chu, R. & Choi, T.Y. (2000) An importance-performance analysis of hotel selection factors in the Hong Kong hotel 

industry: A comparison of business and leisure travellers. Tourism Management, 21(4), pp.363–377. 

Cummings, L. E. (1992) Hospitality solid waste minimization: A global frame. International Journal of Hospitality 

Management, 11(3), pp.255-267.  

Cuthbert, L., and Nickson, D. (1999) Smoking in the restaurant industry: Time for a ban? International Journal of 

Contemporary Hospitality Management, 11(1), pp.31-36.  

De Grosbois, D. (2016) Corporate social responsibility reporting in the cruise tourism industry: A performance 

evaluation using a new institutional theory based model. Journal of Sustainable Tourism, 24(2), pp.245-269. 

Dhir, A., Talwar, S., Kaur, P. & Malibari, A. (2020). Food waste in hospitality and food services: A systematic 

literature review and framework development approach. Journal of Clean Production, 270(10), 

https://doi.org/10.1016/j.jclepro.2020.122861. 

Enz, C. A. & Siguaw, J. A. (1999) Best hotel environmental practices. Cornell Hotel and Restaurant Administration 

Quarterly, 40(5), pp.725-777. 
Ettinger, A., Grabner-Kräuter, S., & Terlutter, R. (2018) Online CSR communication in the hotel industry: Evidence 

from small hotels. International Journal of Hospitality Management, 68, pp.94-104. 

Fakih, K., Assaker, G., Assaf, A. G., & Hallak, R. (2016) Does restaurant menu information affect customer attitudes and 

behavioral intentions? A cross-segment empirical analysis using PLS-SEM. International Journal of Hospitality 

Management, 57, pp.71-83. 

Freeman, R.E. (2023). The politics of stakeholder theory: Some future directions. Business Ethics Quarterly, 4(4), 409-

421. 

Fu, H., Li, Y., and Duan, Y. (2014) Does employee-perceived reputation contribute to citizenship behavior? The 

mediating role of organizational commitment. International Journal of Contemporary Hospitality Management, 26(4), 

pp.593-609. 

Gao, Y. L., Mattila, A. S., & Lee, S. (2016) A meta-analysis of behavioral intentions for environment-friendly 

initiatives in hospitality research. International Journal of Hospitality Management, 54, pp.107-115. 



 

Gao, Y. L., & Mattila, A. S. (2014) Improving consumer satisfaction in green hotels: The roles of perceived warmth, 

perceived competence, and CSR motive. International Journal of Hospitality Management, 42, pp.20-31. 

Garay, L. & Font, X. (2012) Doing good to do well? Corporate social responsibility reasons, practices and impacts in 

small and medium accommodation enterprises. International Journal of Hospitality Management, 31(2), pp.329-337 

García de Leaniz, P. M., & Rodríguez Del Bosque, I. (2015) Exploring the antecedents of hotel customer loyalty: A 

social identity perspective. Journal of Hospitality Marketing and Management, 24(1), pp.1-23 

Gatt, K. & Schranz, C. (2015) Retrofitting a 3-star hotel as a basis for piloting water minimisation interventions in 

the hospitality sector. International Journal of Hospitality Management, 50, pp.115-121. 

Giebelhausen, M., Lawrence, B., Chun, H. H. & Hsu, L. (2017) The warm glow of restaurant checkout charity. Cornell 

Hospitality Quarterly, 58(4), pp.329-341. 

González-Rodríguez, M. R., Martín-Samper, R. C., Köseoglu, M. A. & Okumus, F. (2019) Hotels’ corporate social 

responsibility practices, organizational culture, firm reputation, and performance. Journal of Sustainable Tourism, 

27(3), pp.398-419. 

Ham, S. & Han, H. (2013) Role of perceived fit with hotels’ green practices in the formation of customer loyalty: Impact 

of environmental concerns. Asia Pacific Journal of Tourism Research, 18(7), pp.731-748. 

Han, H., Hsu, L.T. & Jin Soo, L. (2009) Empirical investigation of the roles of attitudes toward green behaviors, overall 

image, gender, and age in hotel customers’ eco- friendly decision-making process. International Journal of Hospitality 
Management, 28(4), pp.519–528. 

Han, H., Lee, J. S., Trang, H. L. T. & Kim, W. (2018) Water conservation and waste reduction management for 

increasing guest loyalty and green hotel practices. International Journal of Hospitality Management, 75, pp.58-66. 

Hayat, A. & Afshari, L. (2021) Supportive organizational climate: A moderated mediation model of workplace bullying 

and employee well-being. Personnel Review, 50(7/8), pp.1685-1704. 

Henderson, J. C. (2007) Corporate social responsibility and tourism: hotel companies in Phuket, Thailand, after the 

Indian Ocean tsunami. International Journal of Hospitality Management, 26(1), pp. 228-239. 

Huimin, G. & Ryan, C. (2011) Ethics and corporate social responsibility — an analysis of the views of Chinese hotel 

managers. International Journal of Hospitality Management, 30(4), pp. 875–885. 

Inoue, Y. & Lee, S. (2011) Effects of different dimensions of corporate social responsibility on corporate financial 

performance in tourism-related industries. Tourism Management, 32(4), pp.790-804. 

Jang, Y. J., Kim, W. G. & Bonn, M. A. (2011) Generation Y consumers’ selection attributes and behavioral intentions 

concerning green restaurants. International Journal of Hospitality Management, 30(4), pp. 803-811. 

Jang, Y. J., Zheng, T. & Bosselman, R. (2017) Top managers’ environmental values, leadership, and stakeholder 

engagement in promoting environmental sustainability in the restaurant industry. International Journal of 

Hospitality Management, 63, pp. 101-111. 

Jauhari, V. &Manaktola, K. (2007) Exploring consumer attitude and behavior towards green practices in the lodging 
industry in India. International Journal of Contemporary Hospitality Management, 19(5), pp.364-377.  

Josiam, B. & Foster, C. (2009) Nutritional information on restaurant menus: Who cares and why restaurateurs should 

bother. International Journal of Contemporary Hospitality Management, 21(7), pp.876-891. 

Kang, K. H., Lee, S. & Huh, C. (2010). Impacts of positive and negative corporate social responsibility activities on 

company performance in the hospitality industry. International Journal of Hospitality Management, 29(1), 72-82. 

Kang, K. H., Stein, L., Heo, C. Y. & Lee, S. (2012) Consumers’ willingness to pay for green initiatives of the hotel 

industry. International Journal of Hospitality Management, 31(2), pp. 564-572. 

Kasim, A. (2004a) BESR in the hotel sector: A look at tourists’ propensity towards environmentally and socially 

friendly hotel attributes in Pulau Pinang, Malaysia. International Journal of Hospitality and Tourism Administration, 

5(2), pp. 61–83.  

Kasim, A. (2004b) Socio-environmentally responsible hotel business: Do tourists to Penang Island, Malaysia care? 

Journal of Hospitality and Leisure Marketing, 11(4), pp. 5-28. 

Kasim, A. 2007. Corporate environmentalism in the hotel sector: Evidence of drivers and barriers in Penang, Malaysia. 

Journal of Sustainable Tourism, 15(6), pp. 680–699. 

Kim, S. H. & Choi, Y. (2013) Hotel employees’ perception of green practices. International Journal of Hospitality and 

Tourism Administration, 14(2), pp. 157-178. 

Kim, M. & Kim, Y. (2014). Corporate social responsibility and shareholder value of restaurant firms. International 
Journal of Hospitality Management, 40, 120-129. 

Kim, J. S., Song, H. J. & Lee, C.-K. (2016) Effects of corporate social responsibility and internal marketing on 

organizational commitment and turnover intentions. International Journal of Hospitality Management, 55, pp. 

25-32.  

Kim, J. S., Song, H., Lee, C. K. & Lee, J. Y. (2017a) The impact of four CSR dimensions on a gaming company’s 

image and customers’ revisit intentions. International Journal of Hospitality Management, 61, pp. 73-81.  

Kim, H. L., Rhou, Y., Uysal, M. & Kwon, N. (2017b) An examination of the links between corporate social 

responsibility (CSR) and its internal consequences. International Journal of Hospitality Management, 61, pp. 26-34. 

Kim, Y., Kim, M. & Mattila, A. S. (2017c) Corporate social responsibility and equity- holder risk in the hospitality 

industry. Cornell Hospitality Quarterly, 58(1), pp. 81- 93. 

Kim, M. S. & Pennington-Gray, L. (2017) Does franchisor ethical value really lead to improvements in financial and 

non-financial performance? International Journal of Contemporary Hospitality Management, 29(10), pp. 2573-2591. 



 

Kirk, D. (1995) Environmental management in hotels. International Journal of Contemporary Hospitality 

Management, 7(6), 3-8. 

Kirk, D. (1998) Attitudes to environmental management held by a group of hotel managers in Edinburgh. International 

Journal of Hospitality Management, 17(1), 33-47. 

Koh, Y., Lee, S. & Boo, S. (2009) Impact of brand recognition and brand reputation on firm performance: US-based 

multinational restaurant companies’ perspective. International Journal of Hospitality Management, 28(4), pp. 620-630 

Kuminoff, N., Zhang, C. & Rudi, J. (2010). Are travelers willing to pay a premium to stay at a ‘green’ hotel? Evidence 

from an internal meta-analysis of hedonic price premia. Agricultural and Resource Economics Review, 39(3), 468 

Kim, B. (2018a) Strategic CSR for airlines: Does materiality matter? International Journal of Contemporary 

Hospitality Management, 30(12), pp. 3592- 3608.  

Lee, K., Conklin, M., Cranage, D.A. & Lee, S. (2014) The role of perceived corporate social responsibility on 

providing healthful foods and nutrition information with health- consciousness as a moderator. International Journal 

of Hospitality Management, 37, pp. 29-37.  

Lee, S.K. & Heo, Y.J.C. (2009) Corporate social responsibility and customer satisfaction among US publicly 

traded hotels and restaurants. International Journal of Hospitality Management, 28(4), pp. 635-637. 

Lee, H., Jai, T.M. & Li, X. (2016a) Guests’ perceptions of green hotel practices and management responses on 

TripAdvisor. Journal of Hospitality and Tourism Technology, 7(2), pp. 182-199. 
Lee, S., Kim, B. & Ham, S. (2018a) Strategic CSR for airlines: Does materiality matter? International Journal of 

Contemporary Hospitality Management, 30(12), pp. 3592- 3608. 

Lee, C.-K., Kim, J.S. & Kim, J.S. (2018b) Impact of a gaming company’s CSR on residents’ perceived benefits, 

quality of life, and support. Tourism Management, 64, pp. 281- 290. 

Lee, Y.-K., Lee, K. H. & Li, D.-X. (2012) The impact of CSR on relationship quality and relationship outcomes: a 

perspective of service employees. International Journal of Hospitality Management, 31(3), 745-756. 

Lee, Y.-K., Nor, Y., Choi, J., Kim, S., Han, S. & Lee, J.-H. (2016b) Why does franchisor social responsibility really 

matter? International Journal of Hospitality Management, 53, pp. 49-58. 

Lee, S.K. & Park, S.Y. (2009) Do socially responsible activities help hotels and casinos achieve their financial 

goals? International Journal of Hospitality Management, 28(1), pp. 105-112.  

Lee, S., Singal, M. & Kang, K.H. (2013a) The corporate social responsibility–financial performance link in the US 

restaurant industry: Do economic conditions matter? International Journal of Hospitality Management, 32, pp. 2-

10. 

Lee, C.-K., Song, H.-J., Lee, H.-M., Lee, S. & Bernhard, B.J. (2013b) The impact of CSR on casino employees’ 

organizational trust, job satisfaction, and customer orientation: An empirical examination of responsible gambling 

strategies. International Journal of Hospitality Management, 33, pp. 406-415. 

Li, Y., Chen, M., Lyu, Y. & Qiu, C. (2016) Sexual harassment and proactive customer service performance: The 

roles of job engagement and sensitivity to interpersonal mistreatment. International Journal of Hospitality 

Management, 54, pp. 116-126.  
Li, Y., Fang, S. & Huan, T.C.T. (2017) Consumer response to discontinuation of corporate social responsibility 

activities of hotels. International Journal of Hospitality Management, 64, pp. 41-50.  

Lu, L. & Gursoy, D. (2017) Would consumers pay more for non-genetically modified menu items? An examination of 

factors influencing diners’ behavioral intentions. Journal of Hospitality Marketing and Management, 26(3), pp. 

215-237.   

Mahachi, D., Mokgalo, L.L. & Pansiri, J. (2015) Exploitation of renewable energy in the hospitality sector: Case 

studies of Gaborone sun and the Cumberland hotel in Botswana. International Journal of Hospitality and 

Tourism Administration, 16(4), pp. 331-354. 

Mair, J. & Jago, L. (2010) The development of a conceptual model of greening in the business events tourism 

sector. Journal of Sustainable Tourism, 18(1), pp. 77-94. 

Martínez, P. & del Bosque, I.R. (2013). CSR and customer loyalty: The roles of trust, customer identification with 

the company, and satisfaction. International Journal of Hospitality Management, 35, pp. 89-99.  

McGehee, N.G., Wattanakamolchai, S., Perdue, R.R. & Calvert, E.O. (2009) Corporate social responsibility within 

the U.S. lodging industry: An exploratory study. Journal of Hospitality and Tourism Research, 33(3), pp. 417-437 

McGinley, P., Hanks, L. & Line, N.D. (2017) Constraints to attracting new hotel workers: A study on industrial 

recruitment. International Journal of Hospitality Management, 60, pp. 114-122. 

McWilliams, A. & Siegel, D. (2001). Corporate social responsibility: A theory from the firm perspective. Academic of 

Management Review, 26(1), 117-127. 

Meade, B. and Pringle, J. 2001. Environmental management systems for Caribbean hotels and resorts: A case study 

of five properties in Jamaica. Journal of Quality Assurance in Hospitality and Tourism, 2(3-4), pp. 149-159. 

Mikulic, J., Vizek, M., Stojcic, N., Payne, J., Ceh Casni, A. & Barbic, T. (2021). The effect of tourism activity on 

housing affordability. Annals of Tourism Research, 90. https://doi.org/10.1016/j.annals.2021.103264  

Moneva, J.M., Bonilla-Priego, M.J. and Ortas, E. 2020. Corporate social responsibility and organizational 

performance in the tourism sector. Journal of Sustainable Tourism, 28(6), pp. 853-872. 

Motta, V. and Sharma, A. (2016) Benefits and transaction costs of purchasing local foods in school districts. 

International Journal of Hospitality Management, 55, pp. 81-87. 



 

Namkung, Y. and Jang, S.S. 2013. Effects of restaurant green practices on brand equity formation: Do green practices 

really matter? International Journal of Hospitality Management, 33, pp. 85-95. 

Nicolau, J.L. (2008) Corporate social responsibility: worth-creating activities. Annals of Tourism Research, 35(4), 

pp. 990-1006.  

Palacios-Florencio, B., del Junco, J.G., Castellanos-Verdugo, M. & Rosa-Díaz, I.M. (2018) Trust as mediator of 

corporate social responsibility, image and loyalty in the hotel sector. Journal of Sustainable Tourism, 26(7), pp. 1273-

1289. 

Park, S.Y. & Lee, S. (2009) Financial rewards for social responsibility: A mixed picture for restaurant companies. 

Cornell Hospitality Quarterly, 50(2), pp. 168-179. 

Park, S.Y. & Levy, S.E. (2014) Corporate social responsibility: Perspectives of hotel frontline employees. International 

Journal of Contemporary Hospitality Management, 26(3), pp. 332-348. 

Rahman, I., Park, J. & Chi, C. (2015) Consequences of "greenwashing": Consumers’ reactions to hotels’ green 

initiatives. International Journal of Contemporary Hospitality Management, 27(6), pp. 1054-1081. 

Raub, S. & Blunschi, S. (2014) The power of meaningful work: How awareness of CSR initiatives fosters task 

significance and positive work outcomes in service employees. Cornell Hospitality Quarterly, 55(1), pp. 10-18. 

Rhou, Y. & Singal, M. (2020) A review of the business case for CSR in the hospitality industry. International 

Journal of Hospitality Management, 84. 

Rhou, Y., Singal, M. & Koh, Y. (2016) CSR and financial performance: The role of CSR awareness in the restaurant 

industry. International Journal of Hospitality Management, 57, pp. 30-39. 

Rodriguez, F.J.G. & Cruz, Y.D.M.A. (2007) Relation between social-environmental responsibility and performance 

in hotel firms. International Journal of Hospitality Management, 26(4), pp. 824-839. 

Shaw, S. & Thomas, C. (2006) Social and cultural dimensions of air travel demand: Hyper- mobility in the UK? 

Journal of Sustainable Tourism, 14(2), 209-215.  

Sheldon, P.J. & Park, S.Y. (2011) An exploratory study of corporate social responsibility in the U.S. travel industry. 

Journal of Travel Research, 50(4), pp. 392–407. 

Singal, M. (2014) Corporate social responsibility in the hospitality and tourism industry: Do family control and 
financial condition matter? International Journal of Hospitality Management, 36, pp. 81-89. 

Singal, M. (2015) How is the hospitality and tourism industry different? An empirical test of some structural 

characteristics. International Journal of Hospitality Management, 47, pp. 116-119. 

Singh, N., Cranage, D. & Lee, S. (2014) Green strategies for hotels: Estimation of recycling benefits. International 

Journal of Hospitality Management, 43, pp. 13-22. 

Siu, N.Y.-M., Zhang, T.J.-F. & Kwan, H.-Y. (2014) Effect of corporate social responsibility, customer attribution, 

and prior expectation on post-recovery satisfaction. International Journal of Hospitality Management, 43, pp. 87-97. 

Snyder, H. (2019) Literature review as a research methodology: An overview and guidelines. Journal of Business 

Research, 104, 333-339. 

Susskind, A.M. (2014) Guests’ reactions to in-room sustainability initiatives: An experimental look at product 

performance and guest satisfaction. Cornell Hospitality Quarterly, 55(3), pp. 228-238. 

Sustainable Hospitality Alliance (2021) Food waste. https://sustainablehospitalityalliance.org/wp-

content/uploads/2021/06/Food-waste-factsheet-1.pdf  

Sustainable Travel (2024) Carbon footprint of tourism. https://sustainabletravel.org/issues/carbon-footprint-tourism/ 

Swanger, N. & Rutherford, D.G. (2004) Foodborne illness: The risk environment for chain restaurants in the United 

States. International Journal of Hospitality Management, 23(1), pp. 71-85. 

Theodoulidis, B., Diaz, D., Crotto, F. and Rancati, E. (2017). Exploring corporate social responsibility and financial 

performance through stakeholder theory in the tourism industries. Tourism Management, 62, 173-188. 

Tidy Planet Waste (2021) Championing food waste action week throughout the hospitality sector. 

https://tidyplanetwaste.com/championing-food-waste-action-week-throughout-the-hospitality-sector/ 

Tzschentke, N., Kirk, D. & Lynch, P. (2008) Going green: Decisional factors in small hospitality operations. 

International Journal of Hospitality Management, 27(1), pp. 126–133. 
United Nations Industrial Development Organization (2023). What is CSR? https://www.unido.org/our-

focus/advancing-economic-competitiveness/competitive-trade-capacities-and-corporate-responsibility/corporate-social-

responsibility-market-integration/what-csr  

Wattanakamolchai, S., Singal, M. & Murrmann, S.K. (2016) Socially responsible customers and the evaluation of 

service quality. Journal of Hospitality and Tourism Research, 40(6), pp. 715-738 

Wong, A.I. & Gao, H.J. (2014) Exploring the direct and indirect effects of CSR on organizational commitment: The 

mediating role of corporate culture. International Journal of Contemporary Hospitality Management, 26(4), pp. 500-

525. 

Xu, X. & Gursoy, D. (2015) Influence of sustainable hospitality supply chain management on customers’ attitudes 

and behaviors. International Journal of Hospitality Management, 49, pp. 105-116.  

Xu, Y. (2014) Understanding CSR from the perspective of Chinese diners: The case of McDonald's. 

International Journal of Contemporary Hospitality Management, 26(6), pp. 1002-1020. 

Youn, H., Hua, N. & Lee, S. (2015) Does size matter? Corporate social responsibility and firm performance in the 

restaurant industry. International Journal of Hospitality Management, 51, pp. 127-134. 



 

Youn, H., Song, S., Lee, S. & Kim, J.-H. (2016) Does the restaurant type matter for investment in corporate social 

responsibility? International Journal of Hospitality Management, 58, pp. 24-33. 

Zhang, L. & Hanks, L. (2017) Consumer skepticism towards CSR messages: The joint effects of processing 

fluency, individuals’ need for cognition and mood. International Journal of Contemporary Hospitality 

Management, 29(8), pp. 2070- 2084. 

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

