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Foreword to the volume 

Stamatis Poulakidakos1 

 

The second volume of "Envisioning the Future of Communication" presents a comprehensive 

exploration of key topics at the forefront of communication research. This collection stems from 

the 2nd International Conference entitled "Envisioning the Future of Communication II: 

Challenges – Trends – Opportunities," held in Kastoria, Greece, on 11-12 December 2023, under 

the auspices of the University of Western Macedonia and the Department of Communication and 

Digital Media. The conference’s proceedings reflect the dynamic and interdisciplinary nature of 

contemporary communication studies, offering novel insights into emerging challenges, 

opportunities, and theoretical advancements. The volume is organized into seven thematic 

sections, each of which addresses a distinct and critical aspect of communication research. 

Together, these themes contribute to a holistic understanding of the evolving landscape of 

communication in the 21st century. 

Section 1: Emerging Trends in Digital Communication, Media, and Society 

This section addresses the transformative impact of digital technologies on communication 

practices and societal interactions. Topics range from intelligent data processing in sports media 

to the intersections of digital media, consumer culture, and urban spaces. The contributions 

emphasize the importance of understanding how technology reshapes lifestyles, cultural spaces, 

and media consumption patterns. This section underscores the need for innovative frameworks to 

analyze and adapt to these rapid changes, making it essential for scholars and practitioners aiming 

to stay ahead in a digitally driven world. 

Section 2: Data-Driven Innovations in Modern Societies 

The second thematic area delves into the growing role of data in communication and societal 

development. Papers in this section explore the visualization of environmental data, the integration 

of IoT technologies in public spaces, and the communicative potential of the metaverse. These 

studies highlight the transformative power of data and technology in addressing environmental, 

social, and technological challenges. This section is particularly relevant in an era where data-

driven solutions are pivotal for sustainable development and digital innovation. 

Section 3: Artificial Intelligence and the Evolution of Journalism in the Digital Age 

Artificial intelligence (AI) has become a game-changer in the field of journalism, and this section 

explores its multifaceted implications. Topics include AI’s role in news production, the rise of 

mobile journalism during the COVID-19 pandemic, and the challenges of regulating AI in media. 
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By examining both the opportunities and ethical dilemmas posed by AI, this section provides 

critical insights into how journalism can adapt and thrive in the digital age. It highlights the need 

for regulatory frameworks and ethical guidelines to navigate the complexities of AI-driven media 

environments. 

Section 4: Public Engagement, Misinformation, and Current Trends in Journalism 

Misinformation and fake news are pressing issues in contemporary media landscapes. This section 

investigates the mechanisms behind the spread of misinformation, the role of online communities 

in fostering a sense of belonging, and the impact of predictive journalism. By addressing these 

challenges, the contributions in this section emphasize the importance of fostering media literacy 

and public engagement to combat the negative effects of misinformation. This thematic area is 

crucial for understanding the evolving relationship between journalism and its audiences in a 

fragmented media ecosystem. 

Section 5: Political Communication, Leadership, and Crisis Management in Public Discourse 

In an era of political polarization and global crises, effective communication strategies are more 

critical than ever. This section explores narratives of sustainability, sentiment analysis in political 

dialogues, and leadership’s communicative dimensions during crises. These studies shed light on 

how communication can influence public opinion, manage crises, and shape political discourse. 

By integrating theoretical and practical perspectives, this section offers valuable insights into the 

role of communication in addressing contemporary political and societal challenges. 

Section 6: Media in the Digital Era: Bridging Communication, Education, and Culture 

The sixth thematic area focuses on the intersections of media, education, and culture in the digital 

age. Contributions explore topics such as the ethos of Generation Z through music and radio, the 

convergence of public and private spheres, and the role of media literacy in bridging 

communication and education. This section highlights the cultural and educational implications of 

media technologies, emphasizing their potential to foster inclusivity, creativity, and critical 

thinking. It is a vital resource for understanding how media can act as a bridge between diverse 

societal domains. 

Section 7: Media Representations of Social and Political Issues 

The final section examines how media represent and frame social and political issues. Case studies 

include the framing of Greece’s deadliest migrant shipwreck, the portrayal of femininities in 

international scandals, and the media’s role in shaping perceptions of political debates. These 

studies underscore the power of media narratives in influencing public opinion and social norms. 

By critically analyzing media representations, this section contributes to a deeper understanding 

of the societal impact of communication practices. 

All in all, this volume offers a wide range of research that addresses the multifaceted dimensions 

of communication in a rapidly changing world. By exploring emerging trends, technological 

innovations, and societal challenges, the proceedings provide valuable insights for scholars, 

practitioners, and policymakers. Each thematic section contributes to a broader understanding of 
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how communication shapes and is shaped by the complexities of the modern era. This collection 

is not only a testament to the diversity and depth of contemporary communication research but 

also a call to action for continued exploration and dialogue in this ever-evolving field. 
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